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lesearch on Innovative Operations, Marketing
Strategies, Brand Images of Universities of
Science and Technology and Students’
University Selection Intentions: A Study of
ocational High School Students in Kaohsiung
and Pingtung

Yu-Ling Huang

Assistant Professor
Department of Business Administration

Meiho University of Science and Technology

Abstract

This study aims to understand the innovative operations, marketing
ategies, and brand images of universities of science and technology, as well as
> third-year vocational high school students’ university selection intentions
ile also examining the relationships between these factors and validating
ir effects. For this purpose, a sample of 1172 students was examined. The
'a were analyzed by using descriptive statistics, Pearson correlation, and
uctural equation modeling. The results show that students are generally
isfied with the innovative operations, marketing strategies, and brand images
universities of science and technology, and hold a positive attitude toward
iversity selection intentions. In differential analysis, students with varying
iily economic  backgrounds and mother’s educational levels exhibit

nificant differences in their perception of the innovative operations of
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innovative operations of universities of science and technology have a positive
effect on marketing strategies, brand images, and students’ university selection
intentions. Additionally, the innovative operations influence students’
intentions to select universities through marketing strategies and brand images.
Based on these findings, this study provides recommendations for universities

of science and technology.

Keywords: marketing strategies, brand images, universities of science and

technology, innovative operations, students’ university selection

intentions
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