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Brand Image impact on Consumers' Purchasing Behavior—— as
Examples Coffee Shops Chain Stores
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Abstract

Brand image is one of the branding concept. When customers are considering to buy products, the
brand will be associated, and become one of the consumers’ purchasing indicators. Companies are
engaging and build the brand awareness via marketing activities, in order to communicate the brand
image. Thus brand image delivers to consumers and integrates the creative imagination into the
consumers’ life valuation. The overall leaving a special impression in the mindset of the consumer
evaluation is usually high.

As the coffee market become highly competition industry, enterprises stimulate and generate its
own coffee culture, this fact became a trend gradually flourishes in Taiwan. The City Café of Uni-
President 7-ELEVERN enters the coffee market, which has impacted the coffee industry. This premium
research aims to explore whether consumers have brand loyalty of the City Café in the highly
competition market and use fundamental statistics to study the customers’ purchasing behavior. The
results found that consumers have variety opinions on brand image and purchasing behavior. Brand
recognition might directly impact on consumer purchase behavior.
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