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BUNBIEAEEMICEF (KEA) A 2009 £ HRRAVHEE (EARIERE
2% (The Impact of Culture on Creativity ) § » F5H " BEERLER | A ALRIEE
ENEZEER > FIRSUYLAIESBIEYE - B T UL RREENESE  hER T HE
ASALRIETTE » R BBt GRS IIEE , - $ULAIERZE IR - 1
Bt HRIEESH " NE - MRRIEE SRR " )75, - R EE M
HEHRNE JTBbHIEE S - TP FEERETES, - R BUN R I THEEE B & -
W LLUFERS BN » Zeqaa @R H Y 2011 FEE bR M e EAR i T

(&) ~ (FRIEA) ~ (ESLH T) FRAaERa T HE » AMmbE
FEIECEMEFHIETR - € HRINERREFRE  KEFELE - FEREIGHY

(BFEIRAR ) 15 H 1% Z3hM 5 A 85%H i R & ERefE - (HE N B EREal
TRAK - R8> HATHERER (BLITF5 ) NANTA 8 HwWIHE - @B o0 E i 2= 4
sEE H R/ DBIPEEREE R 8 - 5550 i CEDSRPEE) ~ J1E (e s ) -
AR (/NEF) B CREIES ) B8 R E 0GR - FE SRS BB
Al R A BRI ERYE BB - A AE A [ERVRSER S P 4EFFRIE ~ SUBELEE S -
Jil F & AT B A LEUR — RERE » R » (ERS BRSO B LAl R FE P TR I
R - AHFE kst S UL RIE R PRV E B E RN - DU T
Ry AR - BRI B TIH B LRI R A 2E 2 IR AH R M -

AEERT THHIERT A 12 (Schmitt, 1999 ) B B3R < T/ tEE5 - saFH &R ~ Bl
ALRE ~ L EISBIVERERTTE - e E E B B ln U IRE B = i H 5 Kotler
and Scheff (1997, 1998) 1& (FEF{T84) HHOHMERRRE © & 1754 BLERiTE AL BRI
5 > B A RETE RN N e e SR ENEE BN SR E (hard
selling) ECEERIEAES: - B —TERIEAS SIS BT R 2 1R ~ ARAVRl
WHEREE » B GHVETEERRE - 2011 F0EEE T 1) R
AL E HEWEZEZRS | B 2R AEIE - a2 ESTHERAIRA
5~ TEORIRAD A IRAE (Tt E%EE ) MFELENS - rILIU(EERL - #5LAE
AN S LRIEEREE(L - SR RIEEEITIHA M MR
b T ORI AR AT Hith =€ BB ESTEE g = A= M
T BB Ry 2 E B HE— BRI E BB Z AR &8 £ E B
HIBEE S FECEITHY - $iEES - Holbrook (2000 ) $2H THEFHHE HTTH 4P
BE M (Product) ~ {E$€ (Price) ~ #PE (Place) ~ #EE (Promotion ) » 32 HfHiEi s
By 4B > ik EAa % ( Experience ) ~ #54% ( Entertainment ) ~ IR #X ( Exhibitionism ) ~
MR = (Evangelizing) « FEOUENRE EE MV TSN » Hildm RIG5¢
A BEEHESE - FHERG B8 RA ARG ; IS EEREER UL
5 AESALBIEREETTH © S0 R O EAR AT R (FEZ > 2012) -
Fhand? (2004) P EATHCKOHEE LHEGHFRNE T » W EBAISENEE
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AR oy R RS BIEE SN (Heritage) ~ #iffy (Art) ~ #4555 (Media) -
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HERG 7 R WA > o3 Al s AR EN I AG. (Publishing and printed media ) Jz 52 &%
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- FESUERS

IR AER R LRt > RS> —aa R B AL T SO & & A0y T Formosa | »
By TERE ) 2R - 68H 1o tHARE A TR, —ERIEFEZE 0 Rt
HEAIEREIIAR T 28 T SEE g E S S SN RAE IR B EEZE R RE
IR A ~ BRA ~ SME AURIERF ARG » B2 T b A S E T - 16
avleBRIAENHERR  F2IMREEEAE -

2000 FH—HEEEEESAIE - ARIN &8 SA 3 OiEdsHE » — o
IS E BN 68 2 T biF SRy S48 E 10T - g ATEIER &8 K H T
{EREERIE - FEEREKIL T o8 %EE > DL TEAIEE L ASUL - #5548
i, REERAEESRE - T+ FRREWGHECE - EET 1Y
REiE HLFEIBEEESEN & LA SEEE AN F A E TR AR - JEER -
LRALRIERENTE - 88 TERBEFEARN - SHg KRB 6,
TRV TC AR | S EEEN DUH A A - 224 - I e REhilr ~ 788 AR
BE - R TTEE - IR REE > BAOTHASUE - BRI 2 2R H
= -

PRIEC s e R F AU BEURERUZ A Z > 12 2000 SF - B SEE KT
Koz RERECE TIRR USSR M Bl Rtz OVEE - T DA B s St as By E 2
S RS BRSO Y ELEE I A RS B T B SRS R R R U N E T H I E ~ B4 LB
e EED - TR SEROOVEE - SRS B A TR R RE AR LS -

B+ ECSUERN EE BB IIRE /14H » BERSDIBNRERE BT - [HAraasiiie
JE Ryl > HIEAE 2RISR B T AR EIR T FLaiess " 4% T BERLE -

TR B Tz S AR AT EAIEZRM BB EEREE - A~ E
&~ EBER - WOEBEREAKBEARAES R M ABEMTTE - fIMEREER{THHSRIR S +
PO ARG E TR L T A B ER AT EHEE IS R A NS
FRGEREEE U b s - ER U EHTEAI L -
=~ BER T

#GEE (experience ) —Falli H jAHiL T 30 exprientia” » FEERA - 555 - HIE
B EAETRM—UIEE - AEE - 125G - BAE - Bl 2SR EENRIEE LR
RRHTARES - Bl by Bats (IER4E - 1989 1 EEFHE > 2003 ; JEAE > 2006)  Norris

(1941) B FiedVHERBIVES - MRsiY)miviks - MIFmAS - A
Z LR 0 Bk T AR AT KA AR B -

Schmitt (1999 ) ¥fESERHVE 2 © (RS AR FERE RIS - S
BELEANE > NaEMEEEN - E4J07 > —RER EHSE N EFEZES2
BLERHY - el e E M MR IMERIMATIRS 555 » RIS A M {E
Aeii e St 2HHIEHY - Hoch (2002) 305 » Aali e —TEAEHT By > —TEHFE;
HUERZE > o — T R R BE 1% IS A RIRREL RS - H s R AR s e
UL - B STTROMEEZ FE A THELS o s R —EiE - Bmhiis
HNDHEE B R SRV ETE - LISk 7 R AN & B E MBS ik
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f8 0 BOHEEEE —ERER SR E 2 —hEY H S RRZIAVIREZ (Pine
& Gilmore, 1998 ) -

Pine & Gilmore (1998) F2(EHGERECETR - RKIAGERTEIRE P2 AR » 187
e B o DU AR RS b B0 R PR AR YR - A RO S RS oy Ry RS
A R ARG E145 H ARG BRI U TUPR L > ECATaR YRS B8 Experience )
ERISE TV S - BRI 3G - DismbvE R - IREGE HEE - flid
HHER BB EEAY S - [N E HE ARG SRR 14 - v o0 Ry W {E RS AL U R AR Y -
WEREE eSS @ (—) BE2E - a]l& sy K EE)2:E (active participation ) ELff
#2281 (passive participation) 5 () EREFHYAIE — All& 77 K WUL (absorption )
EAZLE (immersion) - FAZUBIE FIE R IR G © 590 » IREE TR 28
Fyteitil - DL T ASERBIIRIS IRV, Redbh o VORI > Rl R
2% (entertainment ) ~ 2514 ( educational ) ~ Pk #HEER B ( escapist ) ~ 52 (esthetic ) °

O’Sullivan (1998 ) =¥ Afeka{TiHEIGERZ (Parameters) ~ A (People) -
YINEE% 5 (Peripherals ) ~ {[i A\ & {E##E ( PerInforCom ) VU{fE T 2%  Schmitt ( 1999 )
RGBT E R Ry - AN E R & S BB % - 2 B R
o7 o (B e A MR FIBOHEAT Ry » B0 (B E - HF 2 5 Ay ek
Bl DURBRERIEH E 2avEess - dEhiRERERY - HIEZLIH - BIERABHIAS
85 o AF R — T4 ERIRRAT B8 S r b e M sR FI Y EE) -

BRSEIE (2000) B0 A RGERTTH S BB EVEATHHEOK - AllE — Mg i i
TBERIEA S - RS -~ [88 - IR R IEER - 5 E i - BREhER
Ko (RHEEEEMEE - EITHER o BTN 2R A A E AR
TR MR o B AT Bl R R EREsTK » mBHE (2001) f5HBEEHE S
BVE ~ BEL BE - B - (T A EmEE - EWER  sGETTHEE A —EEE
=0 BLERRERTHY - IREE (2002) RUMREEBITIHEAAR R —EHEGH T
PHRY S BN - AR AT B DA M A E S D RE DA SRR Byl R BVAT 88 0% © 136
&g DU B B e i R S0 - Wi HE A VE B IR 3 - AllE— (B eV E Aeintn
B{E » EEEER MR E BRI H O (HrFfs - 2005) -
g~ geEREE

Holbrook (1994 ) RHE &GRS B B E Y NAEAIYMEM & 0BRSS S 108 ) E B
TEANE I - S s E AR - WEHEER A HEE NS H IR EHER
[OfE  FEMEEADEE PSSR AR S ZTHE N TSI - Mathwick,
Malhotra & Rigdon (2001 ) 58/ HGSa (B E s 70 2 rn @ M B AR 5 4ty 28 K R A
HmeF - FEH A BV IERE v D e R iR EE - (H a8 Al st & & B e HBE & & H
REAVZERK » WEAREE Holbrook (1994) A NEE(EE RN T #Ein(E(Hw - WkHEE
ER(EE 7y RyVUEFER -

(—) BEEFEEEHM (Customer Return on Investment, CROI) : & &R 55+
&~ I ~ 1T R UTERTSE A B AT REAE A VBT E SR A L ETRRE A  JHE R T LLEE
@ FHYLEE R BAZ S 3%RE (Holbrook, 1994; Zeithaml, 1988 ) -
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(=) M5 ERtE (Service Excellence) : F/MEMBINE » LA IEAR B I
HEEH TSRS - 1THHEEJIAVFEET (Holbrook, 1994 ) < Oliver (1999) 5855k
BB AR AR BB RIS R E o H AT EIRAVEE ] LUK FE AR
PR IR AYKEE (Zeithaml, 1988) -

(=) =R (Aesthetics ) * ¥ 5 aa] 20 TR HY EHFE BEUNIEE Y003 K2 e

(Olson, 1981; Veryzer, 1993 ) - Mano & Oliver (1993 ) 28 FE R 2 IRAE /i [ FE
SRRV — B R R R B e S BRI IR B R B T T - RIS E T
R 5 [ MRS (E A 1 - FR AL T OME & Y B mE (Deigthon & Grayson,
1995) - B BRI BIHVREES - I DIEREE Mg ~ IRE -~ PR - IRE - '
RSV ~ &7 ~ RULERSZ ~ 35 BURF B DL R B (8 1 ZE R BT A9 5 A2 RO L RUR

( Albrecht, 1994 ) -

(U9) ke (Playfulness ) : SZBRATERVEREE - DL AR BEREERR & AL 7GR
%7 (Huizinga, 1955; Unger & Kernan, 1983 ) o 2B B E MR M4HY —(EEREL - &8
[HRAR B — U ki - 2P REERVEEZE (Huizinga, 1955) -

AEEREEREREE R OTAE KR - RIFAVRS AT 85 n 45 M & & HH B RV
B~ ARSI R S R IR RV AG BB (EE - 1€ RaliaT Al - BAR SCAGERTTEH 1R
B HE PRI RS BB E & S R B (R » 2003 5 £55% 2004 ; #5522 1 » 2004 ;
RIS - 2005)  [HETS (2004) ¥R HE o HE R E L
T aeHET & S A B RS SRz B A E R Ry BRI EEE AL RIS &I A
SREEAS  AEELAEE (ER) SgE S - =0 (2005) f2H
HEERAT B R SRR M B R M S EL A SR E R Ry P ¥ 2 o B AR S R e B
fRiFelE — R ~ RV AIE - B R & B M LR M3 B 5 Fd 2
% » FrEE YR SR B E SRGSaEE -

AR5 o B B G B T o R AR S R B BELAG B SR IR AU TR Y B B B -
Robinette, Brand & Lenz (2002) fF{EAGEREUE T - B DB HEZRMAE - B
BEEEZL - BETHEEREEERE HE LS EHENIZ LEZR (Barlow
& Maul, 2001 ) - FEFGEBECTRIG A2 B - 1S ERFHAT B A T DA 58 EH 7 il
DHREHEEHIER TS T B AR —(EaES @B B - 003 - $271
BEOHEEEVERHSS (Goode, Dahl & Moreau, 2010 ) « {KIBAHRAIEZHPRET -
ARG SREEN R R E N E R B R S H S R AR - &P M B Rl A
SHE1% » FTEEEAVATVEERBY - #E5RT T H R SRR AR BRI - AR T BRI (AR
TR ERAE ISR T A AE — (R avaS S MEEEREM A - N 58550y
RS TH S HE BRI RS EREE -

WchE U A SURASEH ZEF2 (R SR e — * B AT 5 U BN P A RS Bt T
BLH ARV ESER(E E A IR m S 2 2R (% -

I BEWEE

Cardozo (1965) & FRIEHZ R EIER N HE SIS » ek R HE & (T

CH B B & — TR RIAAT Ry G EHE B EERAY4E R - Oliver (1981) AR
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R E R HBEEHE PR SRR - B R B A HA S B R s A
BRI — AR - RO TS W Rl B T R AR S AR RS 5
Fr A TECHT - Ostorm & Tacobucu( 1995 )i i = R Ry i BN i BB A 45 51
PERERAS FEBE M & 2 I 2 i JE S B Y ERHL - Giese & Cote (2000) FyfH%
MEEA SR (—) BEMEE R EBERFENAERE () 24
FRESBERE (BEWENES) o (=) EEAT - REDSERHI I EELE -
BRLLI (2002) f5 MM EAZ WE B2 e I S 2 S L B AR RE AT A% - B EE
B S R TR A B B R4S

Bi%mE (Customer Satisfaction, CS) HY7E FeX1 LA LAFEERG A 73 FoFF E 2T
818G (Transaction-Specific ) BLZREMEERE (Cumulative ) 5 DUEEBIRERI 7 By
o HITERRRE (Cognitive) FBRUMERE (Affective) -

Jarrett, Wallace, Jarrett & Keeling (1996 ) $1¥f05E—Z B [%/KEE (hospital
hotel ) FVIRFEER & FE2H! » TEFRTHERDR B 2 AR FHBLET R R E T -
TR BRI ATAS S - s [FEERER R (R B B IRER » $RIL AR > AEEREL
BEZ G - RAFIVEGERRE S BRIE E A S A - T (2003) F5HITE
s ~ B EMIYE R H R HER E T B RGN i 5 L E (E Ak 2 R
FomE -~ BB AR RVE AR B R - IR E A B E (A R e 2
AR A TB R IR EE R WS E AT E - B HE (2004) Hi5H.1F
e B B R Bk A B ] TR 2 i B S A IR R 2> Hr DIRHRR G i N R S
FERRZ B K - EAEEE (2012) Dl s 7 RILZE SRV HE & BE IS T oe
GESHURRS R TS R HVIRSERS R SRR - BIRUEEES - IR BHR RIS T LES
Bt mE B EE R E - RILFHERR A E SRR mEE -

Wi AR RBA SORCAH FE s b T (e — - BRI T B bR N AR BT B4
I RS e A TE R R R R 5 -

HEEHELSBNEL  EHEWEEEHE A ARG WEEE
FREEHBET  RHELFTEREEN TERNERE  HEE g S A E
BEERRAWEE » Kt OHEEIREE T RE g A & FRmA R~
[d] - Holbrook (1994 ) 5&zH(E{HELREERHRA - B EEREEHERSIRE Z %A
TR BERIE R ER(E E v U4 HE & AR - pE AR AsEE
SRIE NN LR 5 | ] K5 B AR B e M AT 5 1 N By i =
g (FRERRR TR R S EEN BN E S HE MRS W E
FERVIRIZR » 13 AT DACSGE B P 2 i B AR S IS ARG B S M B B R e R R g
& (Petrick, Morais & Norman, 2001 ) - Hawkins et al., (2001 ) Y ARER EFE(H
i - BGEERRIBARG % - V9HE EE T S M FIHYER K Bt S (E
{ERIE - BLRE RS Z m S MBS R AV S - 5 (2004) SHETEIR BB ~
LR SORVEE B BE oA RSB TIATT RGeS B RL g
FAGBEERR SR « 4a RIaT A fein e E E A E AR N &
A ERHR - s E sk EEAZR it S BE RS
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et ACRERBA SRR AW FEhR b 7T (s MU « R BRI Y RS B (B B LR e
BEAIER#EEZERG -

N~ BRI

T SEAVIE R AR 2K B A E » 288 v DUR I E B & 7
R MR AR EWEAR EERER - A5 T 20/80 AR > BEAHE
80%FFITEZK B 1> 20%AVEE% - BER R P ETR DL HIRYRRERIZ - a] Db
= LEBIRYERME - DA SERYAREAE » 4ERFR AR AT CHY 0 T B A N (2
[ 5 3 I 2 T8 A 7 RS o g P 1 B 925181 ( Technical Assistance
Research Program, TARP) HYBFZEERETEH @ W5 MR AV A S LR
AHY 5 % - FF R 2 H RSB R e B S E

( Day, 2000 ; Frederick, 1996 ) -

Alonso (2000) f5HEEIHE B HVEIKE » BlamE T & B B AFRA (% - 1
SRV T EUR A BRI R AR B EUHY#BHE - Daugherty (2001) BHZE45 SRR BHA RS B
BHHE B mhRA IE RS G o R A o SRS s
UK - HAGERTTH Z RVE ~ B R ATEhie i s B A B R (R

SiFgE > 2005) -

it _EACRERBASUR AW FE i b 7T (e = - B AT BN NS R B T 85
B S EA IF REE  ER A -

Lee & Overby (2004) [/ Sheth (1983 ) > Darden & Griffin ( 1994 ) 2! #4922
R AE  $HE4R EREYIT B9 - KI5 B A A EE - A
i e E A B 1 s B "B < SRS (2011) SRR BB B A AR RN
frEmOHESE TREREE T IRESE ) BT REES ) S EEEEE T
TR R TEELEE ) EREE BRI -

iz U RASURRASH ZeF2 LR ST ek 1 - B RN B AE B (2 (E B T o
HIEF#EE LM% -

Fornell (1992, 1996 ) 43R4 FmBlBEZ i = Fe il ( Sweden Customer
Satisfaction Barometer, SCSB ) K ZEEBEZ mi= B 585 %] ( American Customer
Ssatisfaction Index model, ACSI ) $557 Ryl 2 i 75 P iRF 1 [ s R 6 a8
HR R = e s i T b i = Y T A 2R ~ T e ) R A — (Bl = A B R S e
RHA R (AR L B A I A 98 KA REH © Zeitham] & Berry

(1996 ) 52 Ryl i B RA . (R Rl I BRI A AR AR » S DM B & B R e i P g
B EEIEE AL © Bowen & Chen (2001) 58 FyR% i & BLRAE Eok EHY
BR (o — T EAR A AE RR BN B TR AR - 2 e » B R B = e i /K B R
R R N R R R T K RIS « B (2004) 1F&E LR
B ER RS - B Ca N T ERN R SR WEE -

et U RA SURRAS I ZE 2 R PR RN - B B m s B G A 1
EEEE =7 Al
€ BEANESERTHH - BRER(EE - B R B R AR S

284



B THERNSUERIBER &R — 8o Z KI5
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By - TEREEE - 1TEhEE
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The Application of Experiential Marketing on Cultural and
Creative Industries: A Case Study of Ten Drum Cultural
Village
Tsai-Neng Ho *, Han-Pin Chuang **, Chun-Ning Chen ***

Abstract

The main purpose of the study is to investigate the relevance of "Ten Drum
Cultural Village" (TDCV) on the experiential marketing, experiential value, customer
satisfaction and customer loyalty. The study involved the customers of TDCV in
Tainan, Taiwan and used random sampling and questionnaire survey with 5-point
Likert-type scale was used in this study. Questionnaire survey method was used for
data collection and 172 valid questionnaires were returned based on 200 ones issued.
Overall valid response rate is 86%. The data were analyzed by SPSS 18.0 for
descriptive analysis and t-test, factor analysis, regression analysis and ANOVA for
inferential statistics. The results showed that there is a positive and significant impact
among experiential marketing and experiential value, experiential marketing and
customer satisfaction, experiential marketing and customer loyalty, experiential value
and customer satisfaction, experiential value and customer loyalty customer
satisfaction and customer loyalty, respectively. In addition, experiential value and
customer satisfaction are the mediators of the impact relationship between

experiential marketing and customer loyalty.

Keywords: experiential marketing, experiential value, customer satisfaction, customer

loyalty, cultural and creative industry, Ten Drum Cultural Village
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