
    103  
Journal of Meiho University, Vol. 33 No.1, pp. 217-258 
 

217 

Q&A  

 

 

Q&A
Q&A

Q&A Q&A
Q&A Q&A

Q&A Q&A

Q&A

                                                 
 



    103  
 

 

218 

 

Q&A
Q&A

 
Q&A

Q&A
Q A Q A

[ ] Q A
Q A

A [ ]
Q&A

 

 

 

David & Sarah Kerridge 1999

Lloyd, Nygaard, 
Pallay, Palmieri, and Tschorn, 2005

EMBA-
2000

Resnick, 2005 Hire.com

Bannan, 2005

Time Warner Cable, 2006  



Q&A  
 

 

219 

Hennig-Thurau, Honebein, Aubert 2005 Tyler, 2005 Hewlett-Packard

Fisher, 1994 Barnett Banks

Holiday and Colby, 1993  
 
 

3D

Ross, 2003
1998 17.1%

40%
2004 Michael, 2004

2002 Leemkuil & De Jong, 
2012

2004  

Bowie, 1996 Grayling, 
2002 Munley, 2003 Stolovitch, 2000

e

 
 

Ross, 2003

Dalrymple & Parsons,2001 Driscol & Hynes, 



    103  
 

 

220 

2002

  
 

 
Botton 2002

2003

 
 

2004 2004-a, 2004-b
2004 2003 2001 2001 Cohen & 

Levinthal 1990 De Long & Mann, 2003 Dyer & Singh, 1998 Harem, Krogh & 
Roos 1996 Ju, Lin, Lin & Kuo,2006 Lane, Salk & Lyles 2001 Nonaka &Takeuchi
1995

Ross
2003

APP
 

 
2003



Q&A  
 

 

221 

1

 
Q&A  

Q&A  
1998

2003
2004 2004 Q&A

 

2001 2000 2005 2002
2000 2013 2004 2001 Martin

2002

2005
2005 2005 2005 MacLachlan & Jalan, 1985  

Q&A  

a fact

David & Sarah Kerridge,1999 Jain, 2013 O'Brien, 2013 Weaver 
& Prelec, 2013

                                                 
1 2003 Q&A : 

1  
2  
3  

 



    103  
 

 

222 

2006 Acquisti, John & Loewenstein, 2012 Lidsky, 2007 Lumsdaine & Exterkate, 
2013 Rabinovich & Morton, 2012 Q&A

Q&A
2002 1998

Chau & Xu, 2012 Du, Yu & Olinzock, 2011 Handley, 2013 Hoffman, 2013
Nickerson, Yen & Mahoney,2012 Pilotti, Chodorow & Petrov,2009  

2006 1

2
3

4

Deming,2000 Li & Li, 2011; PUBLIC 
opinion,2013  

 

2002
2003 2004 2004 2001 Dai & Liang,2012

Emerson,2012 Geissler & Rucks, 2011 Ku, 2011 Kyle & Chick,2007 Saraniemi, 
2010

Baykan & Hatuka, 2010 Deming, 2000
Jordan, Cox,Thompson, Jeon,Palacios, Patterson, Peel & Henderson, 2009
Maccarrone- Eaglen,2009 Morgan,2008 Skokic & Morrison, 2011  

Charles Babbage Herschel
Q&A : Herschel Fraumhofer

Babbage Herschel

Deming,2000
Q&A



Q&A  
 

 

223 

Baudrillard, 1995 Cho & Kerstetter, 2004 Croes, Lee 
& Olson, 2013 Silva, Kastenholz & Abrantes, 2011 Song,Yang & Tang,2011
West,2006 Wynveen, Kyle & Sutton, 2010  

 
2000

2006
2003 2004 2003  Abraham-Silver & Kisiel,2008

Broclawik,1988 Burdsey,2008 Duerden,Witt & Taniguchi, 2012 Gulati,1995
Medina,2009 Nature Parks, 2006 Okazaki, 2008

Brueckner & Smirnov, 
2007 Gonzalez, 2012 Hamed Shah & Mohd Sani, 2011 Zwaal & Otting, 2007  

 
2000 Out of th Crisis

Belsky, Littman & 
Tiger,2012 Baker & Baker, 2012 Campbell,2011 Hann, 2012  

Q&A

1997 2003 Foster and Kaplan 2003 Gouillart & Billings, 
2013 Sellier & Dahl, 2011 Spradlin, 2012 Wycoff and Richardson 1997

2004 Baer, 2012 Gong, Kim, Lee & Zhu, 2013 Pater, 2013



    103  
 

 

224 

Orland& Lawler, 2004
feasible solutions

Colvin, 2013 Jiao, Li, 
Shang, Liu & Stolkin, 2013 Kelley & Kelley, 2012 Lassk & Shepherd, 2013 Ross
2003  

 
 

Heidegger Merleau Ponty
Dalrymple & 

Parsons,2001

2002  

2004  

Boudreau & Lakhani, 
2013

Barnum,2001 Baudrillard,1995    

Corry, Frick, & Hansen, 1997 Croes, Lee & 
Olson, 2013



Q&A  
 

 

225 

2007  

 

2004

NCCCO, 2013

Chaudhri, Haugan, Overholtzer, Roschelle, 
Spaulding,Clark, Greaves & Gunning, 2013  

1998 1995 2004 Smith, 1996

2003  

 

 
Q&A

Q&A
Q&A

 

8
2 i.e.

30 1 1

40
 

99% N=475
Cronbach 0.86

                                                 



    103  
 

 

226 

1:1.38
18 18 1.2:1
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The Q&A Interference to the Impact of Participating 

Attitude for Educational Interpretation 

Jo-Chih Chiu 
 

Abstract 

Educational interpretation is providing knowledgeable tourism that makes 
participations of customers as a pleasurable journey. The study was explored the 
Q&A interfering variable for educational interpretation that impacted participating 
attitude of customers. The areas of eco-tour and cultural-tour with educational 
interpretations were examined five constructional models: Unconstrained model, 
Measurement weights, Measurement intercepts, Structural means and Structural 
covariance. The results indicated that both of areas showed five constructional models 
in “OK” fit the literature theory of the study hypothesis. The two interfering variables 
of this study, “the three interpreted styles” and “Q&A interpreted functions”, were 
demonstrated their effectively interfering powers. These interfering powers made 
indirect impact larger than direct impact when applied in the theme value, wholeness 
field design, and in creative width variables for customer participation attitude. The 
study also depicted that Q&A interpreted functions with data insufficient or no answer 
were made participation attitude with discussion to lead into uncertainty situation 
which the direct and indirect impacts were ended up in a draw.       

Keywords Educational interpretation, ecological interpretation, cultural interpretaion, 
three interpretational styles, and Q&A interpretational function 
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